@ Taplio x [@lemlist

5 steps to turn your
Linkedlin engagement into
meetings, deals and $$$

The top reason prospects aren't buying is lack of trust. To build credibility and show
your product's value, engage consistently on LinkedIn.

In this playbook, you'll find our framework for booking 35 meetings in 30 days, helping
you turn LinkedIln engagement into cash.




What you'll discover in this playbook?

Step #1: Define your posts’ goals, audience, & topics

b Setup your posts’ goals
» Define your niche

» Choose your topic(s)

Step #2: Write & schedule your daily LinkedIn posts

» Whatto poston LinkedIn

» How to write, organize, and schedule LinkedIn postsin 1 place

Step #3: Engage on LinkedIn consistently

» Schedule time slots to engage on LinkedIn
» Engage with your LinkedIn posts
» Engage with others’ LinkedIn posts

» How to boost Linkedin engagement efficiency
Step #4: Scrape LinkedIn likers and commenters

Step #5: Reach out to LinkedIn leads, at scale

» How to automate LinkedIn outreach
b 6 Linkedin message templates for more replies

» How to create personalized Linkedin messages with Al

An SDR’s example of booking a meeting with LinkedIn likers

Conclusion: Can LinkedIn engagement help you meet your
sales quota?
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Step ‘1 : Define your posts’ goals, audience, & topics

The first step to appearing on your target audience’s radar is to post content that’s relevant and
valuable to them. That’s how you’ll make them engage.

Here’s a cheat sheet to get started with posting on LinkedIn:

Set up your posts’ goals

() What are you trying to achieve by posting on LinkedIn?

« Iwantto build a personal brand to get... (type of opportunity)
« |wantto achieve... (KPI)
» |wantto connect with... (audience)

Eg.,
» | want to position myself as an expert in the industry
 |wantto boost my and my company’s awareness
» | wantto connect with marketers and copywriters

() WhatKPIs (Key Performance Indicators) to track based on your goals above?

Eg.
e #ofinbound leads per month
 # of networking calls per week
e # of podcasts per quarter

() What are you willing to putin?

By clarifying it, you'll hold yourself accountable and have more realistic expectations of your
KPls.

E.g.,
e # of LinkedIn posts per week
« # of minutes of engaging with others’ posts per day
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Define your posts’ goals, audience, & topics

Define your niche

(J Who's your target audience?

» Where are they located?

» What's their occupation?

» What stage of life/career are they in?
» What's their goal?

« What are their pain points?

» What are their desires?

» Whatdo they want to get better at?

E.g., Entrepreneurs and aspiring entrepreneurs who want to start and grow their business,
and get more freedom.

Choose your topic(s)

(J Write down your main topic(s)

Pick up to 3 max.

E.g., Entrepreneurship, business, and personal development.

(J Write down your subtopics

» What are your unfair advantages?

» What are the unique ways in which you can add value from your experiences?
« What are the most often discussions people have about your topic?

» What are the biggest questions that people have about your topic?

» What are the most relevant themes in your business today?

» Whatis something you learned in the last 2 years?

» Whatis something that you care about a lot?

» What do you enjoy talking about?

Eg.
 Finding a passion and purpose
e Building a business from scratch
e Levelling up asa CEO
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Step 2 : Write & schedule your daily Linkedln posts

If you're just starting on LinkedIn, we advise you to publish at least 3 days per week. But if you
want to get more opportunities to attract leads, it's recommended to publish every day.

Posting every day keeps you visible, keeps you at the top of your leads’ minds, and fosters
credibility. Either way, focus on publishing qualitative and actionable content.

What to post on LinkedIn?

Here’s posting formula lemlist sales lead Tal followed to get 30k + followers:

(J Monday: Hook prospects with a story through the carousel

Tal Baker-Phillips - 1st LEL
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...

O 2w-®

Are you prospecting but not using voice notes? Then this post is for you.
Messages are boring.

Read how you can use voice notes to book more meetings “

#sales #voicenotes

Pro tips:

The voice note that instantly got me hired 2 . 36 pages

» Steal one of our free carousel
templates

» Keep one sentence per slide
when possible

» Usethe same design each
time to make your posts
recognizable

Tal Baker-Phillips
@talbakerphillips
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https://www.linkedin.com/feed/update/urn:li:activity:7041324741508374528?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A7041324741508374528%29
https://www.figma.com/community/file/1204442937541895453/LinkedIn-Carousel-templates
https://www.figma.com/community/file/1204442937541895453/LinkedIn-Carousel-templates

Write & schedule your daily Linkedin posts

(J Tuesday: Make prospects’ lives easier with actionable tips

Tal Baker-Phillips - You sie s
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...
® 2d.-®

Here’s 18 email CTAs you can steal to get a 10-30% reply rate

Pro ti ps . All for you, all for free*
[ Booking a meeting:

» Use an attention-grabbing first
sentence to hook your audience

- Against a quick chat?

- Curious to hear more?

» Add line breaks between sentences * Worth taking a look?
to make your posts easily > Up to discuss further?
scannable - Sound like it can help?

Starting a conversation:

» Use bullet points or numbered lists
to make the information easier to séomaitapoumsasifgon
dlgeSt and retaln - Facing similar issues?

- Thoughts?

- Does that ring a bell?

= Sound interesting?

(J Wednesday: Simplify and showcase a process with GIF

Tal Baker-Phillips - 1st ses
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...
O w-®

The ultimate guide to cold email personalisation:

Pro tip:

-> Step 1: Go to ChatGPT ...See more

» Use the GIPHY Capture app to
R create GIFs easily

List my top 10 most important key metrics. Ranked by importance.

Then, list me the 3 of the bigest problems I'm likely to face when trying to reach each P.S. This pOSt was inSpired b_y the target audience’s
key metric. Rank by likely impact on key metric. Provide a short explanation. i

engagement. Just by reading carefully through
comments on yours and similar content, you can get
inspired for your next viral post

Go one by one.

Be concise.

Sure, here are the top 10 key metrics for a head of sales ranked by importance:

1. Menthly/Quarterly Sales Revenue Patrick Kilian - 1st W e
2. Customer Acquisition Cost (CAC) @ Cetting things done @acto | B2B SaaS growth & operations | Lots of ...

3. Sales Conversion Rate Just had the discussion an hour ago Kévin Moénne-Loccoz! &

4. Customer Lifetime Value (CLV) il

"what's the right amount of effort for personalization"?

We're strongly thinking about standardizing the process o ...see more

O Stop generating
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https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-socialselling-activity-7032333084909797376-JBQf?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-chatgpt-salesprospecting-activity-7043498926598946816-XzlQ?utm_source=share&utm_medium=member_desktop
https://giphy.com/apps/giphycapture

Write & schedule your daily Linkedin posts

(J Thursday: Start a discussion with a “controversial” statement

Tal Baker-Phillips - 1st
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...
0 w-®

Businesses in 2023 have 2 choices:

Embrace a 4-day week or watch their best employees leave. ...5ee more

Most relevant «

By sharing “truth bombs”, you 6‘ Tal Baker-Phillips « You 6d oo

® Partoo - Google My Business Partner | Local SEO Consultant | Webe...

can flnd a Iike'minded Neither. We cut down to a four day week and make the hours we
aUdi ence and starta work during the day more efficient and productive.
diSCUSSion in comments that Already been proven by companies in New Zealand, Finland,

Denmark, Norway and Netherlands amongst others.

will boost your engagement

and Vi SIbI'Ity Germany has the shortest working hours among OECD countries, but
the highest productivity. 27% more productive than the UK, in fact.

Mot only that, employees also benefit from less work related stress,
anxiety and depression. What does that mean for the company? Less

sick days taken, and happier workers.

No brainier. .

Like - (@ © 538  Reply - 24 Replies J

(U Friday: Post something funny to show your personality

Tal Baker-Phillips - 1st e
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...

w- @

"Any questions, feel free to reach out"

#sales #inboundmarketing

I1DONT KNOWWHO YOU AHE' Since people might not be as

motivated to read work-related stuff
I nn"" K"nw WHAT vn“ w“ll as at the beginning of the week, you

o can use memes or similar content
to make your posts relatable and
easily shareable.

BUT | WILL ENROLL YOU IN SEVERAL EMAIL NURTURE
SEQUENCES AND CALL YOU ON YOUR PERSONAL PHONE NUMBER
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https://www.linkedin.com/posts/talbakerphillips_sales-4dayweek-activity-7041686987057061889-754-/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-inboundmarketing-activity-7039875041823481856-GOTV?utm_source=share&utm_medium=member_desktop

Write & schedule your daily Linkedin posts

(U Saturday: Share helpful resources as a lead magnet

Tal Baker-Phillips - 1st L

Sales Leader @ lempire | Helping you book more qualified meetings | Follo...
® 1mo-®

Want to ¥

-» get a 50-90% open rate?

- convert 10-30% of your cold prospects?

-» reach 15 million users/month on LinkedIn?

| have a resource that can help you achieve all these!

It's worth $900, but you'll get it for free.

Drop a comment below and you'll get it by email ¢

#sales #salesprospecting #socialselling #inboundmarketing
#prospectingtips

() Sunday: Add an image as social proof

Tal Baker-Phillips - 1st e
Sales Leader @ lempire | Helping you book more qualified meetings | Fol...

® 2vw-®

2 surprising benefits of personalisation:
- You have fun

-* You get replies in 6 minutes

#sales #prospectingtips

Wubba lubba dub dub! (Essessl Inbox x X ae

Tal Baker-Philips <tsislemiist net idayagel B

& Sove email as template

Hoy [ saw youre a Rick and Morty tan - hope you appreciate the subject line!

Anyway, saw you 10 lamist - haw

I have a groat resource that can hefp you get a 50-80% open raie, i you'r inieresied.
Let me know if you'd iie me lo send it over :)

Best,

Tal Baker-Phillps
Sales Leader @leiist

-

W Save email as femplate

Hay Tait approciate the email and noticing that f'm a Rick & Morty fan -}
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https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-socialselling-activity-7032333084909797376-JBQf?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-prospectingtips-activity-7036677973990637568-ouqY?utm_source=share&utm_medium=member_desktop

Write & schedule your daily Linkedin posts

How to write, organize, and schedule posts in one place

To save time publishing
your daily posts on
LinkedIn, use Taplio. It
allows you to write,
schedule, and organize
your weekly postsin less
than 5 mins!

() Create your posting times in just a few clicks, and apply the slots template to your

upcoming posts

My Queue
© You have posts scheduled until Sunday March 19th
Scheduled Posts  Published Posts  Drafts
Today | March 15
Tomorrow | March 16

© 09:30am [f] There's anew enrichment tool with 830 million leads You get the prospect’s: — name — interests — title - full ...

Friday | March 17

© 09:30am [f] Tired of sending Linkedin messages that never get a response? Use these personalisation hacks: + Complime...

Saturday | March 18

© 09:30am [f] Stop obsessing over likes and followers on Linkedin. They're vanity metrics! Sure, it feels good to see those nu...

Sunday | March 19

©  09:30am [ Here are 10 stats proving everyone should personalise Not just sales, you too, marketing teams! What people w...

Monday | March 20

09:30 am Press Add to queue” to place your post here

Tuesday | March 21

09:30 am

Edit your post schedule

TIME

8:35am x

9:10am x

3:50 pm x

4:14 pm

®

+ Add a new slot

WED SUN

e &8 o

e &8 o

e &8 o

e 8 °o

e 8 °o
<)

(<)
()
a
()

ol Post performance data «

Advanced Options ~

01:19 PM

& Timezone: Europe/Brussels

]

]

% shuffle

[
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https://taplio.com/

Write & schedule your daily Linkedin posts

() Use labels to organize your posts and refine your schedule based on the post status

saved 4. O T @)
Add to Queue
(® Schedule
Post with:
@ Post next
- i} o ‘ Assign one or more labels to your post
[ Ready to Post ... I Draft ... ]
Advanced Opt
[Taplio I Needs Edit - ]

Template .. Q"'

() Use data based on your or others’ posts to predict the best posting times

4+ Add a new slot ol Post performance data ¥

According to our data based on 30,000+ Taplio posts in the last 30 days: PI’O tlp:
By hour of day:
» To maximize engagement on your post, post between 11:00 UTC and 12:00 UTC » Postatthe sametime
» To maximize reach on your post, post between 11:00 UTC and 12:00 UTC
each week to create a

» To maximize engagement rate on your post, post between 4:00 UTC and 5:00 UTC

routine for your

By day of the week:

» To maximize engagement on your post, post on Sunday followe rs. Th iS Way,
» To maximize reach on your post, post on Sunday i

» To maximize engagement rate on your post, post on Friday they W|” knOW When

to expect your
content and engage

o0 Show more data in charts ¥

By hour of day:
Volume Reach @ more.
10%
2500
= 2000

/Y%

Organize your posts with Taplio [ =
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https://app.taplio.com/signin

Step 3 : Engage on Linkedin consistently

Schedule time slots to engage on LinkedIn

Engaging on LinkedIn in your posts is important. However, you should engage with other content
creators from your industry or your target audience’s content to increase your visibility.

This will help you appear more often on other people’s feeds and connect you with your ICP
more personally.

(U To ensure consistency, book daily three 15-minute time slots to engage on Linkedin

Today < > April 2023 Q @ &  Week - lempire @
MON TUE WED THU FRI
PT ESl Easter Monday @
neM v
.
-
A sam
Save Taplio 4 +2 comments on Linkedin ¥, 4l Save Taplio 4 +2 comments on Linkedin ¥, 8l Save Taplio % + 2 comments on Linkedin ¥, 4l Save Taplio 4 +2 comments on Linkedin ¥, @l Save Taplio % + 2 comments on Linkedin ¥, { ’
YRR
#: {{Icebreakers)} + Lead Push ,” #: {(Icebreakers}) + Lead Push ,” # ({lcebreakers)) + Lead Push ,” #: {{Icebreakers}} + Lead Push ,” % ({Icebreakers)} + L 1:1 Tal x Simon, 10am
10-11am 10 - 11am 10 - 11am 10 - 11am 10 - 11am =
2 am
+
s 12em
JIVRREY . : : : :
Lunch 2 Lunch 5 Lunch &) Lunch ) Lunch ©5)
1-2pm 1-2pm 1-2pm 1-2pm 1-2pm

Post on Lemfam + Linkedin engagement -, 2l Post on Lemfam + Linkedin engagement <-, 2Jll Post on Lemfam + Linkedin engagement ce-, 2l Post on Lemfam + Linkedin engagement ce-, 2

7am apm
saM  sPM
oM sPM
PPN TSVIN | iredin Engagement ¥, 6:45pm Linkedin Engagement ¥, 6:45pm Linkedin Engagement ¥ , 6:45pm

AM  8PM
12PM 9PM
1PM 10PM
2PM  11PM

Post on Lemfam + Linkedin engagement -, 2|

Linkedin Engagement ¥, 6:45pm
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Engage on Linkedln consistently

Engage with your LinkedIn posts

Replying and reacting to comments on your posts will help you build relationships with your
prospects and make your profile more visible in search results, feeds, and recommendations.

Here are 3 steps that will boost your growth on Linkedin without leaving your profile:

() Reply to ALL comments on your post to get your posts trending on the feed again

» reply to positive comments to create bonds with people and encourage them to

engage further
. Brandon Bornancin - Following 6d -+
CEO @ Seamless.Al | 4x Best-Selling Author | Sales Secrets Podcast ...

Yo Tal Baker-Phillips this is fire -> Can you share more vids like this
on how to use LI and ChatGPt to personalize emails?

If you got a fire guide on it would love to read.

Love - € 1 | Reply - 2Replies

Tal Baker-Phillips [f008 Bd «-

®  Sales Leader @ lempire | Helping you book more qualified me...

Nice one Brandon Bornancin
There sure is, got 10+ more planned!

Anything in particular you'd like to see?

Like - €© 1| Reply

@ Brandon Bornancin - Following 6d »ee
CEO @ Seamless.Al | 4x Best-Selling Author | Sales Secrets P...

Tal Baker-Phillips hyperpersonalized mass outreach w GPT

Like - €1 | Reply
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https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-activity-7039150261369499648-Yj9n?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7039547770151530496%29&dashCommentUrn=urn%3Ali%3Afsd_comment%3A%287039547770151530496%2Curn%3Ali%3Aactivity%3A7038425528772513792%29

Engage on Linkedln consistently

» reply to negative comments to address any objections and connect with like-minded
prospects

W oo
£ Erol Toker (TS

s RevOps Obsessed | FREE Course & Daily Content

| guess my critique is that the whole thi4ng is inhunr-\an to begin
with. You're basically pretending to be interested m_me or_
something I'm doing to get attention, like a ch.eap pleU!J Ilne-
in a bar. It's so objectified there is no humanizing or saving this
approach. The only reason this worked was becaus ...see more

Tal Baker-Phillips - 1st 2W oo
®  Sales Leader @ lempire | Helping you book more qualified me...

Like - € 4 | Reply @

Erol Toker it's about how the reader perceives your message
Not how you perceive the process beforehand

The way you personalise is irrelevant ...see more

@ Tal Baker-Phillips - 1st

. B
Sales Leader @ lempire | Helping you book more qualifie

and this:
. e -
(S
Like | Reply

(J Reply to comments with tags of other members to showcase your expertise and gain new
followers

Tw =e-

'a & ©Rouven Dochtermann (Mr) - 1st
o

i ini ies....
Bilingual Operations Lead, >10 years experience In intern. compani

Domenico Winter
Daniel Fiedrich
Martina Altmann
Lisa Reule

Tal Baker-Phillips [EG08 Tw ves

u ® } 5 -
(ke - o 2 l Reply - 2 Replies Sales Leader @ lempire | Helping you book more qualified me...
&% “Rouven Dochtermann hope it helped the team .

Any guestions, drop me a line :)
Like - @ 1| Reply

% #4Rouven Dochtermann (Mr) - 1st

- - ‘]W sen
Bilingual Operations Lead, >10 years experience

in intern. co...
Tal Baker-Phillips thanks Tal Baker-
is helpful. Once we need more insig
Q%

Phillips | am pretty sure it
hts I feel free to reach out

Love - @ 1| Reply
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https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7038575864153825280%29
https://www.linkedin.com/feed/update/urn:li:activity:7038479162436685824?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038479162436685824%2C7038496259699040256%29

Engage on Linkedln consistently

To centralize your engaging efforts, you can use Taplio’s “Reply to your comments” feature. It
lets you engage with all comments from your target audience, in a single spot!

Sortby MostRecent

@ 2024/05/23 @ Konstantin Ri... 2024/5/29 13:51
Write here...

1 i |
Hey B2B creators, | have something for Hioweg 1 Lovliet i the boot

you we
® Hide
Pay attention:

The lemlist affiliate program is
officially live!

If you're a B2B creator, technology T ©
reviewer, or outbound consultant, you

o QlGles

Become an Affiliate and eam with
B lemiist

artrer it emést an an affats parioe g
‘oar comvmissians on e custamers you felar

3 Kuba Czubaje... 2024/5/23 12:94
Write here...

%) “saves the link*

® Hide

@ T @

D[ey

Centralize LinkedIn engagement with Taplio [ =

() Tag prospects in posts that will give them value to show you're willing to go the extra mile
to help them

n Tal Baker-Phillips (XZX Tw oee
Sales Leader @ lempire | Helping you book more qualified meetings | ...

()
Ruben Wieman here for the ChatGPT icebreakers! :)

Like - €© 1 | Reply
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https://app.taplio.com/signin
https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7038859021960769536%29

Engage on Linkedln consistently

Engage with others’ LinkedIn posts

Engaging with others will help you show your expertise and encourage them to engage later
with yours.

The more you engage with others’ posts, the more LinkedIn will push yours.
Here are 3 steps that will help you encourage your prospects to reach out to you:

() Engage with atleast 3 influencers’ posts in each time slot to expose your personal brand to
alarger audience

Ryan Walker - 1st s
Advocate for good people doing good work.
1d-®
Most of the content | write is just me offering up advice to my former or current
self.
EC& Marcus A. Chan and 107 others 40 comments
Reactions
LFr
@GQ@e e P
’0 ] ] (o} © O © (- BN
O Like & Comment f:_} Repost <7 send

@. Add a comment... @ a

Most relevant v

n Tal Baker-Phillips - You Sl
e Sales Leader @ lempire | Helping you book more qualified meetings | ...

Ryan Walker can be the best way to think
What advice would | have appreciated?

acting as thought you're speaking to a team member or one of your
family helps too!

Like - € 1| Reply - 1Reply

@ Ryan Walker (XG0S Bhises

Advocate for good people doing good work.

Love this, Tal! &

Like - €@ 1 Reply

@ ' Add a reply... @ ™|
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https://www.linkedin.com/feed/update/urn:li:activity:7041363892656054272/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041363892656054272%2C7041833115706654722%29&dashCommentUrn=urn%3Ali%3Afsd_comment%3A%287041833115706654722%2Curn%3Ali%3Aactivity%3A7041363892656054272%29

Engage on Linkedln consistently

(J Engage with each other’s team posts to boost your reach, as your content will be shown
on their followers’ feeds and vice versa

@ Tal Baker-Phillips replied to your comment on this .o Most relevant v

Roxana Irimia - 1st n Tal Baker-Phillips - You 1d ees
° r Sales Leader @ lempire | Helping you book more qualified meetings | ...
(o]

Head of Marketing @ lempire (lemlist, lemwarm) | Click FOLLOW to save hours ...
- ® Actionable content for the win

5 quick marketing tips that will make you stand out
People just want to be able to improve
1. replace all the "we" or "I" from your website with "you"

2. mention your prospects' pain points in the intro of each article They don't want to have to read a book to do it

3. use "take care" or something more personal as a sign-off ...see more
Just give them the actionable tips and leave =
@GO Roxana Irimia and 247 others 107 comments g P =
Like - CO 4 | Reply - 4Replies
D Like & comment r:) Repost < send Load previous replies
) Muhammad Asjad - 2nd (d}se=
‘1) Add a comment... @ a O A Assisting D2C businesses to generate extra 40% revenue ...

Poeple will never read even a juicy book if you are offering it
only to read Tal.
1) Look for personalized pain point behind reading 1 ...see more

Like - © 1| Reply

Load more comments

() Engage with competitors’ posts to expose yourself to potential leads
(as you're probably sharing the same target audience)

8 Tal Baker-Phillips - You 4d eee
®

Sales Leader @ lempire | Helping you book more qualified meetings | ...

Josh Braun you think 7 days is enough?

lemlist will give you 14.

Oh, and here's the pricing:

Josh Braun ffJ - Following
Struggling to book meetings? Getting ghosted? Want ta

a4d - ®

Outreach here's how to get more sales:

Like - €C® 20 | Reply - 4 Replies
1. Show pricing.
. , 9 Phillip Leslie - st 4d -
2. Let me sign up for a free 7 day trial. O Everyone deserve nutritious prepared meals

Some fine marketing via commenting in action here Ryan

EEE sam Dunning and 120 others

Excellent stuff Tal

Like - © 2 | Reply

@ Tal Baker-Phillips - You o

®  Sales Leader @ lempire | Helping you book more qualified me...

Phillip Leslie couldn’t deny an open Opp like that!

Like Reply

@ Christian Haskins - 1st 2d e
“O  Most Websites Are Bullsh*t — We Fix That | High-Converting ...

That was smoooooth
Like - © 1| Reply

@ Tal Baker-Phillips - You 2d eee
®  Sales Leader @ lempire | Helping you book more qualified me...

Christian Haskins &

Like Reply
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https://www.linkedin.com/feed/update/urn:li:activity:7041332156970758144/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041332156970758144%2C7041333757097734145%29
https://www.linkedin.com/feed/update/urn:li:activity:7041332156970758144/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041332156970758144%2C7041333757097734145%29

Engage on Linkedln consistently

() Engage with each other’s team posts to boost your reach, as your content will be shown
on their followers’ feeds and vice versa
Pro tip:
We recommend you use a 20/80 commenting ratio to keep your engagement time efficient:
» 20% of your comments could be short and fun without too much information
» 80% of your comments should be 3+ sentences explaining your perspective and adding

value

How to boost Linkedin engagement efficiency

To find the best posts to engage with on LinkedIn, you can use Taplio's "Best for you" feature,
which hand-picks profiles and posts for you!

Engage with other people on LinkedIn to attract more opportunities.

Best for you People Organization

Engage on content from other Taplio users to grow faster together opt out

The more you engage with other posts, the more we will push your posts to others

auto-like post when replying

49 posts found to engage with
3

(%) Aleksandar Dimitrov 7 minutes ago W&

Write here...

'What is a workshop facilitator, Alex?'

Think of it as family therapy for businesses. The
difference is | help you clarify your marketing strategy
and market positioning.

Facilitating a workshop is done best when following a
proven framework with a series of questions and
activities to distill your value proposition.

@ T ©

= 0
N

X Hide

O eic-rose-rock 7 minutesago W

Write here..

Angel investing is a critical piece of the startup
ecosystem and entrepreneurs need seed capital from
these early supporters.

Are you angel investing this year? What focus areas are
you looking to invest in?
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https://www.linkedin.com/feed/update/urn:li:activity:7041332156970758144/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041332156970758144%2C7041333757097734145%29

Engage on Linkedln consistently

You can also collect all people you want to engage with (such as influencers or competitors) into

specific lists where you can see only their latest posts and comment on them - without leaving
the Taplio app!

Engage © 100/100
Engage with other people on LinkedIn to attract more opportunities.
Best for you People Organization

Select a list of people you've created using the Taplio CRM feature.

[ Pick from a contact list J a

Vedika's Followers
Engagement
Test

A liked my posts

This saves you hours of endlessly scrolling the LinkedIn feed and profiles to find meaningful,
engaging opportunities.

Top creators

auta-
. to-like post when replying
osts
— found to engage with -
ouis Granier titars ¥ 5,
Dlsplaying o
I'm so glad I'm working an my book “in public.” POsts from 25 Peopls, randamg
i ¥ selacted form the |j
list
A few days ago, | included my book cover in my
newsletter.
{Mote: see my comment under this post for context ).
To be honest, | didn't expect much feedback. | get fewer -
replies on Fridays, and with July here, most of us are in a Join Byosio about 1 hour ags Write here...
2077, rty e ot
wvacation mode. g g
i i -gyllable word...
The secret to success is hidden in a two-sy

And | thouaht the book cover SLAPPED. so | dignt 2278 . ©

Have you discovered it yet?
035N A a6k X Hide The secret to sUCCess is hiddet in the word:

“Mistake®

@ T @
Think about it for a sacond..

-l ] Reply
The word is the union befweaen: mora LEJ _J

Boost LinkedIn engagement efficiency with Taplio | =
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https://app.taplio.com/signin

Step 4 :Scrape Linkedin likers and commenters

Reaching out to people engaged with you on LinkedIn increases your chances of getting a reply.
Because they are already familiar with you, you can take them down the sales funnel faster.

And, to avoid the friction of manually scraping contacts from LinkedIn posts, you can use Taplio.

Add People to 5x your response rate X
Add a specific account
Search username or paste account URL Add

Add in bulk

Right now, we do not support self actualizing lists. Once you create a list, it will not be updated unless you
add people to it manually.

() Copy-paste alink to the postin which
xr:;:f::t::g: asesaé:liso:::::;:f:i:i:din.com/sales/search/people yo u r ta rg et a u d i e n Ce th at e n g a g e d

https://www.linkedin.com/sales/search/people Import . . .
| e () Add itto Taplio’s contact list

Import people from a specific post

Will import people who have performed desired action on the specified post.
Max 100 people for standard accounts
Max 500 people for pro accounts (upgrade here)

https://www.linkedin.com/posts/talbakerphillip

Likes Replies

Preview of people

(J Thanks to the integration with lemlist all-in-one outreach, you can send those new leads
straight to your outreach campaign.

Push leads from '5x your response rate' to lemlist

Select a lemlist campaign to send 49 leads to ~ Postbound: 5x your v

Dynamic Contact Push (pro only)

) automatically push newly added contact to 'Postbound: 5x your

response rate'
don't push contacts if they are already on lemlist

Notes: all contacts will be sent to lemlist. Activate DropContact enrichment on
lemlist to try to find all emails.

Send leads to lemlist
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Step ‘5 :Reach out to Linkedin leads, at scale

How to automate LinkedIn outreach
Manually reaching out to your newly scraped leads on LinkedIn often involves losing time
switching between channels, no centralized data to plan the next steps, and a bunch of errors

that slow down responses.

Or, you can use lemlist to automate your multichannel outreach, including LinkedIn steps!

Build my campaign manually Conditions

Start by choosing your sequence's first step

Automatic Steps

¢ New
Email Chat message Voice message Invitation Visit profile
) . 0 4 9 : &+ ) [ )
Send automatic email [ Send on LinkedIn [ Send on Linkedin [ Send on LinkedIn M on Linkedin

« Linkedin profile visits; to increase the chances of prospects accepting your connection
request,

« Linkedin invites; to expose your personal brand and get in touch with leads more easily,

« LinkedIn messages; to take them down the sales funnel without being intrusive.

@l FR_NewPositionSales_LI QO 8~ - © sequence © Lead list ® Review & launch
Linkedin
LB e e
Linkedin
2 m 0 e
5 g Acceptedinvitewithin2

days

®©  Wait for 1 day juj ®©  Wait for 10 days v

©  Wait for 5 days o ©  Wait for 5 days o

Automate LinkedIn outreach with lemlist | =
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Redch out to Linkedin leads, at scale

6 Linkedln message templates for more replies

Here are a few messages to connect with your prospects on LinkedIn and boost your

conversions

() Underline familiar
context

(J Make your intention
clear

() Askaquestion

Hey {{firstName}},

| just saw your comment on {{mutualConnection}} post.
Spot on! As I'm always looking forward to exchanging tips
with other {{role}}, | would love to add you to my network.

Have a great week!

& #Z aF ©

Hi {{firstName}},

e
-
i

Moticed a lot of people mentioned you as a source of value

on {{firstName}} post!

Would love to connect so | can follow your journey and get

1o see your content straight in my feed|

& 2 oF @

Hi {{firstName}},

@

| came across your post on {{topic}}, which | struggled with

in the past.

How do you manage to overcome {{painPoint}}?

Curious to know and looking forward to exchanging Iips!| L]

& #Z aF ®
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Redch out to Linkedin leads, at scale

(J) Give agenuine
compliment

() Continue conversation
from comments

() Show appreciation

Hey {{firstName}}, -
| came across your super valuable comment on
{{mutualConnection}}'s post. After going through your

profile, you immediately struck me as a growth-minded

person | would love to learn from.

Have a great day, X

& 2 aF © ...

Hi {{firstName}}, i
Loved the conversation in the comments! Let's stay

connected. | will be more than happy to exchange opinions.
o

& @2 oF © D -

Hey {{firstName}}, &

I've been following you and binging your content since |
started on Linkedin!

I'm super grateful as your content helped me to achieve
{{result}} as well as {{outcome}}.

B #Z aF © ...
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Redch out to Linkedin leads, at scale

How to generate personalized Linkedin message with Al

If you're unsure how to approach your LinkedIn leads, you can leverage the power of Al in
lemlist, and turn your leads’ data into catchy icebreakers.

All you have to do is ask Al via prompt to sort your leads’ data and create hyper-personalized
icebreakers, in any language you want.

Before: With Al variables:
companyDescription

Stripe is a technology company that
provides online payment processing and
€conomic infrastructure for businesses,
Founded in 2010 by Patrick and John
Collison, Stripe's platform allows businesses
to accept payments, manage subscriptions
and handle payouts. |t Supports various '

dalfe a C

In your latest
payment word

webinar | figured

Payment methods and currencies, making it
ideal for global commerce. 0 you...
help businesses manage
er ipti
Icebreak subscriptions

As we're both working in the online

payment business, what do you...
47/2000

specialize in global
commer

Automatically generating

Spending hours writing
hyper-personalized content

personalized messages

P.S. If you're unsure which Al prompt to use, import the best-performing ones for the free
prompts library!

CLEANING DATA IDENTIFY LEADS

Identify Seniority

Normalize Phone Number
Format and normalize phone numbers; prom |ibrq Decide if someone with their given years of
€184, international, and national forma I y experience is a “Junior” (less than 5years)O...

Use this prompt Used, 6z Use this prompt Used, 68stimes
Q_ Find a prompt based on your topic

Promptfor: -

CLEANING DATA IDENTIFY LEADS PERSONALIZATION

Removal Identify Seniority Icebreaker from company description
PERSONALIZATION § § o - . \NING DATA
egular expression to clean multiple Decide if someone with their given years of Brief and impactful summary of a company's
experience is a “Junior” (less than 5 years) o.. activities, drawn from a provided description
eRemoval

swith a single space
Personalized and engaging PS.line gle sp:

nalized and engaging PS. line for g regular expression i
Crefta pareol his prompt O Used, 756 times Use this prompt Used, 685times Use this prompt Used, 537 times i si:gle - toclean multiple
ace

an email

Use this prompt © Used, 768 times this prompt 0 Used, 756 times

#EnsONALIZATION CLEANING DATA CLEANING DATA

Personalized and engaging P.S. line Normalize Phone Number Format Date/Time (US)

Turn LinkedIn info to personalized content | >
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An SDR’s example of booking a meeting with

Linkedin likers

8 Tal Baker-Phillips - 3:39 PM

Hi Rozaliya! (/]

Nice to connect :) (/]
0 Rozaliya S (She/Her) - 3:59 PM

Hi Tal,

thank you for your sales tips, it's really useful for me!

MAR 13

Q Tal Baker-Phillips - 9:40 AM

You're welcome :) (/]

Thanks for the feedback (/]

1
A

Tal shared these actionable tips, which appeared on Rozaliya’'s feed

She found the post valuable — €9 Liked it — Sent a connection request to Tal

After receiving the invite to connect, Tal checked out her profile — Saw she matched his
ICP — Sent her a short message as a sign of appreciation

In this stage, you don’t want to
sell anything but build rapport and
help your prospects. Keep it
simple and friendly!

n\ Tal continued to share content that Rozaliya would find helpful

v
1

1
A

a\ Rozaliya reached out to Tal as he established himself as a source of value with his posts

v
1

o Rozaliya Khafizova (She/Her) - 3:18 PM
Hi Tal, I'm really impressed by your highlights about

chatgpt. Your tips are super relevant to me.

| have a question: do you maybe have some
workshops [ webinars or individual trainings for
participating

Notice how Tal didn’t have
to make much effort for his
prospects to reach out to
him besides genuinely
helping them through his
LinkedIn content
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An SDR’s example of booking a meeting with

Linkedin likers

a\ Tal explored further her pain points so he could hook her to get a solution via a meeting

v
1

m Tal Baker-Phillips - 12:51 AM

Hey Rozaliya!

We do, and if it's something relevant for you and the
team happy to take some time to speak with you

What are the main things you'd like advice on? (/]

o Rozaliya = (She/Her) - 9:53 AM

So our main focus to learn is:
- Outbound emails and converting them to the
meetings

- LinkedIn connection with the converting to the
meetings

This is where we have a bit of a struggle. If you have

any pieces training/workshop. It would be nice to get
the price for 1 person and for 4 people

TODAY

@ Tal Baker-Phillips - 2:21 PM

Perfect, that's something we typically help our clients
with

Let's book a slot to go through it :)

Here's my calendly - https://calendly.com/tal-
lempire/30min (/]

1
A

\ Which leads to a new meeting booked, aka a new growth opportunity &

v
1

7 WO i X

® Rozaliya and Taliesin Baker-Phillips
Friday, March 24 - 3:30 - 4:00pm

[ Join with Google Meet 0

meet.google.com/ixf-tiex-dtw
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So, can Linkedin engagement redally help you meet

your sales quota?

By following this 7-step framework, in just 30 days, we managed to:

appear on multiple influencers’ posts

Alex Velinov - 1st ese
Chief Technology Officer at Tag Digital

® 2d.-®
Round 8 of ChatGPT for Marketing.

ChatGPT's secret to irresistible subject lines by Tal Baker-Phillips
4 super simple steps to write a sales proposal in less than https:[llnkd.infeszBAGv
Krinitsyn
https://Inkd.infeCyMWw4t

ChatGPT's secret to irresistible subject lines by Tal Baker-Phillips
https://Inkd.in/ezffBAGv

ChatGPT for SEQ - 5 best-curated use cases by Luca Tagliaferro
https://Inkd.in/eDe3nFp2

Replace Instagram agencies with 2 words by Ruben Hassid
https://Inkd.in/eDQpgRux

boost social selling index

Your Social Selling Index

1 of1 Top o Top 1o,

Team SSI rank Industry SSI rank Network SSI rank

Current Social Selling Index ®
Four components of your score

\ 18.09 | Establish your professional brand @

8 /I 20 | Find the right people @

out of 100

18 | Engage with insights (®

—

25 | Build relationships (3

People in your team

~N

People in your industry People in your network

31
&

People in your team have an
average SS| of 81.

Yourank 10of 1

No change since last week

38

out of 100

\t"

Sales professionals in the
Technology, Information and
Internet industry have an average
SSlof 38.

You rank in the top 1%

No change since last week

43

out of 100

\l”

People in your network have an

average SSl| of 43.
You rank in the top 1%

No change since last week
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So, can Linkedin engagement redally help you meet

your sales quota?

increase the engagement by 153%
increase the number of post views by 656%
increase profile views by 323%

increase the number of followers by 16%

get 208 potential prospects reaching out

... Which led to:
;3 5 Gon
35 BOOKED 12 DEALS 34% CONVERSION
MEETINGS RATE

This shows that consistently engaging on Linkedin through likes, comments, and messages
helps you grow your personal brand, which boosts your credibility and pushes people to talk and
buy from you.

P.S. To get your prospects coming to you instead of pinging them, you can expand your
knowledge by checking out the Personal Branding School!

You'll get, for free:

Strategies to go from 0 to 10k followers in 6 months

Posts & templates that generate thousands of views

Notion workspace access with tons of resources & templates
...and much more, for free! *»

Build personal brand for free (>
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