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TAPLIO lemlist

The top reason prospects aren't buying is lack of trust. To build credibility and show 
your product's value, engage consistently on LinkedIn. 



In this playbook, you’ll find our framework for booking 35 meetings in 30 days, helping 
you turn LinkedIn engagement into cash.
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Step 1 : Define your posts’ goals, audience, & topics

The first step to appearing on your target audience’s radar is to post content that’s relevant and 
valuable to them. That’s how you’ll make them engage.  

Here’s a cheat sheet to get started with posting on LinkedIn:

Set up your posts’ goals

What are you trying to achieve by posting on LinkedIn?

 I want to build a personal brand to get… (type of opportunity
 I want to achieve… (KPI
 I want to connect with… (audience)

E.g.
 I want to position myself as an expert in the industr
 I want to boost my and my company’s awarenes
 I want to connect with marketers and copywriters

What KPIs (Key Performance Indicators) to track based on your goals above?

E.g.
 # of inbound leads per mont
 # of networking calls per wee
 # of podcasts per quarter

What are you willing to put in?

By clarifying it, you’ll hold yourself accountable and have more realistic expectations of your 
KPIs.

E.g.
 # of LinkedIn posts per wee
 # of minutes of engaging with others’ posts per day
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Define your posts’ goals, audience, & topics

Define your niche

Who’s your target audience?

 Where are they located
 What’s their occupation
 What stage of life/career are they in
 What’s their goal
 What are their pain points
 What are their desires
 What do they want to get better at?

E.g., Entrepreneurs and aspiring entrepreneurs who want to start and grow their business, 
and get more freedom.

Choose your topic(s)

Write down your main topic(s)

Pick up to 3 max.

E.g., Entrepreneurship, business, and personal development.

Write down your subtopics

 What are your unfair advantages
 What are the unique ways in which you can add value from your experiences
 What are the most often discussions people have about your topic
 What are the biggest questions that people have about your topic
 What are the most relevant themes in your business today
 What is something you learned in the last 2 years
 What is something that you care about a lot
 What do you enjoy talking about?

E.g.
 Finding a passion and purpos
 Building a business from scratc
 Levelling up as a CEO
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Step 2 : Write & schedule your daily LinkedIn posts

If you’re just starting on LinkedIn, we advise you to publish at least 3 days per week. But if you 
want to get more opportunities to attract leads, it’s recommended to publish every day.



Posting every day keeps you visible, keeps you at the top of your leads’ minds, and fosters 
credibility. Either way, focus on publishing qualitative and actionable content.



Here’s posting formula lemlist sales lead Tal followed to get 30k+ followers:

What to post on LinkedIn?



Monday: Hook prospects with a story through the carousel

Steal one of our free carousel 
templates

Keep one sentence per slide 
when possible

Use the same design each 
time to make your posts 
recognizable

Pro tips:
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Write & schedule your daily LinkedIn posts

Tuesday: Make prospects’ lives easier with actionable tips

Pro tips :

Use an attention-grabbing first 
sentence to hook your audience

Add line breaks between sentences 
to make your posts easily 
scannable

Use bullet points or numbered lists 
to make the information easier to 
digest and retain

Wednesday: Simplify and showcase a process with GIF

Pro tip:

Use the  to 
create GIFs easily

GIPHY Capture app

P.S. This post was inspired by the target audience’s 
engagement. Just by reading carefully through 
comments on yours and similar content, you can get 
inspired for your next viral post  
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Write & schedule your daily LinkedIn posts

Thursday: Start a discussion with a “controversial” statement

By sharing “truth bombs”, you 
can find a like-minded 
audience and start a 
discussion in comments that 
will boost your engagement 
and visibility.

Friday: Post something funny to show your personality

Since people might not be as 
motivated to read work-related stuff 
as at the beginning of the week, you 
can use memes or similar content 
to make your posts relatable and 
easily shareable.

05

https://www.linkedin.com/posts/talbakerphillips_sales-4dayweek-activity-7041686987057061889-754-/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-inboundmarketing-activity-7039875041823481856-GOTV?utm_source=share&utm_medium=member_desktop


Write & schedule your daily LinkedIn posts

Saturday: Share helpful resources as a lead magnet

Sunday: Add an image as social proof
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Write & schedule your daily LinkedIn posts

How to write, organize, and schedule posts in one place

To save time publishing 
your daily posts on 
LinkedIn, use . It 
allows you to write, 
schedule, and organize 
your weekly posts in less 
than 5 mins!

Taplio

Create your posting times in just a few clicks, and apply the slots template to your 
upcoming posts
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Write & schedule your daily LinkedIn posts

Use labels to organize your posts and refine your schedule based on the post status

Use data based on your or others’ posts to predict the best posting times

Pro tip:

Post at the same time 
each week to create a 
routine for your 
followers. This way, 
they will know when 
to expect your 
content and engage 
more.

Organize your posts with Taplio
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Step 3 : Engage on LinkedIn consistently

Schedule time slots to engage on LinkedIn

Engaging on LinkedIn in your posts is important. However, you should engage with other content 
creators from your industry or your target audience’s content to increase your visibility.



This will help you appear more often on other people’s feeds and connect you with your ICP 
more personally.

To ensure consistency, book daily three 15-minute time slots to engage on LinkedIn
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Engage on LinkedIn consistently

Engage with your LinkedIn posts

Replying and reacting to comments on your posts will help you build relationships with your 
prospects and make your profile more visible in search results, feeds, and recommendations.

Here are 3 steps that will boost your growth on LinkedIn without leaving your profile:

Reply to  to get your posts trending on the feed againALL comments on your post

reply to  to create bonds with people and encourage them to 
engage further

positive comments
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Engage on LinkedIn consistently

Reply to  to showcase your expertise and gain new 
followers

comments with tags of other members

reply to  to address any objections and connect with like-minded 
prospects

negative comments
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Engage on LinkedIn consistently

To centralize your engaging efforts, you can use Taplio’s “Reply to your comments” feature. It 
lets you engage with all comments from your target audience, in a single spot!

Centralize LinkedIn engagement with Taplio

Tag prospects in posts that will give them value to show you’re willing to go the extra mile 
to help them
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Engage on LinkedIn consistently

Engage with others’ LinkedIn posts

Engaging with others will help you show your expertise and encourage them to engage later 
with yours.



The more you engage with others’ posts, the more LinkedIn will push yours. 

Here are 3 steps that will help you encourage your prospects to reach out to you:

Engage with at least 3  in each time slot to expose your personal brand to 
a larger audience

influencers’ posts
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Engage on LinkedIn consistently

Engage with each other’s  to boost your reach, as your content will be shown 
on their followers’ feeds and vice versa

team posts

Engage with  to expose yourself to potential leads

(as you’re probably sharing the same target audience)

competitors’ posts
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Engage on LinkedIn consistently

Engage with each other’s  to boost your reach, as your content will be shown 
on their followers’ feeds and vice versa

team posts

Pro tip:

We recommend you use a 20/80 commenting ratio to keep your engagement time efficient:

20% of your comments could be short and fun without too much information

80% of your comments should be 3+ sentences explaining your perspective and adding 
value

How to boost LinkedIn engagement efficiency

To find the best posts to engage with on LinkedIn, you can use Taplio's "Best for you" feature, 
which hand-picks profiles and posts for you!
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Engage on LinkedIn consistently

You can also collect all people you want to engage with (such as influencers or competitors) into 
specific lists where you can see only their latest posts and comment on them - without leaving 
the Taplio app!

This saves you hours of endlessly scrolling the LinkedIn feed and profiles to find meaningful, 
engaging opportunities.

Boost LinkedIn engagement efficiency with Taplio
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Step 4 : Scrape LinkedIn likers and commenters

Reaching out to people engaged with you on LinkedIn increases your chances of getting a reply. 
Because they are already familiar with you, you can take them down the sales funnel faster.



And, to avoid the friction of manually scraping contacts from LinkedIn posts, you can use Taplio. 

Copy-paste a link to the post in which 
your target audience that engaged

Add it to Taplio’s contact list

Thanks to the integration with lemlist all-in-one outreach, you can send those new leads 
straight to your outreach campaign.
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Step 5 : Reach out to LinkedIn leads, at scale

How to automate LinkedIn outreach

Manually reaching out to your newly scraped leads on LinkedIn often involves losing time 
switching between channels, no centralized data to plan the next steps, and a bunch of errors 
that slow down responses.



Or, you can use lemlist to automate your multichannel outreach, including LinkedIn steps!

 LinkedIn profile visits; to increase the chances of prospects accepting your connection 
request

 LinkedIn invites; to expose your personal brand and get in touch with leads more easily
 LinkedIn messages; to take them down the sales funnel without being intrusive.

Automate LinkedIn outreach with lemlist
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Reach out to LinkedIn leads, at scale

6 LinkedIn message templates for more replies

Here are a few messages to connect with your prospects on LinkedIn and boost your 
conversions

Underline familiar 
context

Make your intention 
clear

Ask a question
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Reach out to LinkedIn leads, at scale

Give a genuine 
compliment

Continue conversation 
from comments

Show appreciation
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Reach out to LinkedIn leads, at scale

How to generate personalized LinkedIn message with AI

If you’re unsure how to approach your LinkedIn leads, you can leverage the power of AI in 
lemlist, and turn your leads’ data into catchy icebreakers.



All you have to do is ask AI via prompt to sort your leads’ data and create hyper-personalized 
icebreakers, in any language you want.

Before:

companyDescription
Stripe is a technology company that provides online payment processing and economic infrastructure for businesses. Founded in 2010 by Patrick and John Collison, Stripe's platform allows businesses to accept payments, manage subscriptions, and handle payouts. It supports various payment methods and currencies, making it ideal for global commerce.

Icebreaker

As we’re both working in the online 

payment business, what do you...

47/2000

Spending hours writing 
personalized messages

With AI variables:

In your latest 
webinar I figured 
you...

provide economic 
infrastructure for 

businesses

are a champ in online 
payment word

help businesses manage 
subscriptions

specialize in global  
commerce

Automatically generating 
hyper-personalized content

P.S. If you’re unsure which AI prompt to use, import the best-performing ones for the free 
prompts library!

Turn LinkedIn info to personalized content
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An SDR’s example of booking a meeting with 
LinkedIn likers

1 Tal shared these actionable tips, which appeared on Rozaliya’s feed

2 She found the post valuable →        Liked it → Sent a connection request to Tal

3 After receiving the invite to connect, Tal checked out her profile → Saw she matched his 
ICP → Sent her a short message as a sign of appreciation

In this stage, you don’t want to 
sell anything but build rapport and 
help your prospects. Keep it 
simple and friendly!

4 Tal continued to share content that Rozaliya would find helpful

5 Rozaliya reached out to Tal as he established himself as a source of value with his posts

Notice how Tal didn’t have 
to make much effort for his 
prospects to reach out to 
him besides genuinely 
helping them through his 
LinkedIn content
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An SDR’s example of booking a meeting with 
LinkedIn likers

6 Tal explored further her pain points so he could hook her to get a solution via a meeting

7 Which leads to a new meeting booked, aka a new growth opportunity 
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So, can LinkedIn engagement really help you meet 
your sales quota?

 By following this 7-step framework, in just 30 days, we managed to:

check appear on multiple influencers’ posts

check boost social selling index

24



So, can LinkedIn engagement really help you meet 
your sales quota?

check increase the engagement by 153%

check increase the number of post views by 656%

check increase profile views by 323%

check increase the number of followers by 16%

check get 208 potential prospects reaching out

... which led to:



35 booked 
meetings



12 deals



34% conversion 
rate

This shows that consistently engaging on LinkedIn through likes, comments, and messages 
helps you grow your personal brand, which boosts your credibility and pushes people to talk and 
buy from you.

P.S. To get your prospects coming to you instead of pinging them, you can expand your 
knowledge by checking out the Personal Branding School!  

You’ll get, for free:

 Strategies to go from 0 to 10k followers in 6 month
 Posts & templates that generate thousands of view
 Notion workspace access with tons of resources & template
 … and much more, for free! 

Build personal brand for free

25

https://www.lemlistfamily.com/personal-branding-school

